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Public Relations DO’S 

Media	
  Rela)ons	
   Public	
  Informa)on	
  

Get	
  CougarAlert	
  texts	
   Send	
  Media	
  Calls	
  to	
  PR	
   Send	
  requests	
  to	
  PR	
  

Crisis	
  Communica)on	
  



Marketing DO’S 

Call	
  us	
  for	
  help	
  

ü  Marke1ng	
  plans	
  
ü  Strategy	
  
ü  Messaging	
  
ü  Crea1ve,	
  themes	
  and	
  graphics	
  
ü  Publicity	
  
ü  Collateral	
  items	
  
ü  Cougar	
  News	
  

ü  CougarVision	
  
ü  CougarMail	
  
ü  CougarWeb	
  highlights	
  
ü  Video	
  
ü  Photography	
  
ü  Web	
  communica1on	
  
ü  Social	
  Media	
  



Advertising DO’s 
Refer	
  alumni	
  &	
  student	
  stories	
  



Proud Alumni 



Social  
Media 





How many people on… 

1	
  billion+	
   970	
  million	
  	
  

500	
  million	
   100	
  million+	
  414	
  million	
  



Power of Social Media 



Social Media DON’Ts: “Dueced” 



Social Media Tips 
1.  Remember,	
  you	
  are	
  establishing	
  a	
  brand—both	
  for	
  yourself	
  

as	
  a	
  scholar	
  and	
  as	
  an	
  ambassador	
  for	
  the	
  college.	
  
2.  You	
  don’t	
  have	
  to	
  do	
  everything	
  just	
  because	
  it’s	
  there.	
  	
  

–  Your	
  students	
  already	
  are	
  there.	
  Should	
  you	
  could	
  engage	
  them	
  there?	
  

3.  Some	
  people	
  worry	
  about	
  control	
  b/c	
  can’t	
  control	
  what	
  
people	
  say	
  on	
  social	
  media.	
  They’ve	
  always	
  been	
  talking,	
  but	
  
the	
  only	
  difference	
  is	
  now	
  we	
  can	
  hear	
  what	
  they	
  are	
  saying	
  
and	
  have	
  the	
  chance	
  to	
  respond.	
  

4.   Privacy	
  filters	
  are	
  wonderful	
  things	
  but	
  nothing	
  is	
  completely	
  
private.	
  

5.  To	
  friend	
  of	
  not	
  to	
  friend	
  your	
  students	
  and	
  employees?	
  
–  Don’t	
  forget	
  about	
  the	
  power	
  of	
  alumni	
  following!	
  

6.  Social	
  media	
  in	
  a	
  crisis	
  is	
  one	
  of	
  the	
  fastest	
  ways	
  to	
  
communicate.	
  	
  



Social Media DO’s 
•  Use	
  the	
  Procedures	
  Guide	
  
•  USE	
  PRIVACY	
  SETTINGS!	
  
•  Try	
  LinkedIn	
  
•  “Lurk”	
  
•  Use	
  bitly	
  or	
  a	
  URL	
  shortener	
  
•  Use	
  hashtags	
  wisely	
  
•  Try	
  urbandic1onary.com	
  
•  Size	
  photos	
  right	
  
•  Read	
  Yik	
  Yak	
  for	
  shock	
  value	
  
•  Call	
  Frank	
  

Frank Penalver 
Social media 

coordinator, alumnus 



Fun with  
Social Media 



Questions? 


